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MCCREA FOLLOWS HIS PASSION – Living on the same farm he grew up on in Maysville, Missouri, Andrew 
McCrea spends his mornings feeding cattle. Other days, he finds himself speaking to people across the country.  

“I love the time I spend at the farm,” McCrea said. “I’m fortunate that I get to do all of these things and still get 
to live here.”  

As a student at the University of Missouri, McCrea was interested in farm broadcasting. Despite not taking any 
broadcasting courses in college, McCrea interned for Brownfield 
Ag News during his senior year, which turned into a career 
of broadcasting.  

“I stayed at Brownfield part-time, which allowed me to go back 
to the farm after college,” McCrea said. “From there, I was able 
to do both.” 

His involvement in FFA also allowed him to build a skillset he 
would use later in life.  

“While at Mizzou, I was elected to a National FFA office so 
that’s to where I trace a lot of my speaking experience,” 
McCrea added. 

McCrea conducts media training for people to become better 
leaders and speakers, a passion he developed as a 1993-94 
National FFA officer.  

“Certainly, FFA helped me become a better farmer, but what I 
didn’t realize at the time was that FFA would help me become a 
better leader and a better communicator,” McCrea said. 

While working at Brownfield Ag News, he also started building the American Countryside program.  

“While I was at the Brownfield Network, I had the idea to do American Countryside features because 
I was traveling to speak to different groups,” McCrea said. “I asked them about interviewing people while I’m 
out traveling and meeting with different groups and do features, and they agreed.” 

While traveling the country, McCrea took his voice with him and met with farmers and ranchers from all over. 
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American Countryside eventually aired on satellite and grew from a weekly to a daily program. He eventually 
moved to Farm Journal to take on responsibilities in television and print, two things he wanted to do at some 
point in his career.  

His advice for those looking to get into broadcasting is to follow their passion. 

“I got my start without a journalism degree. The ability for people to get into broadcasting is something they 
can do if they have a passion for it,” McCrea said. “After my internship, I knew I wanted to have a career in this 
field, and I took chances to get where I’m at today.” 

TEACHING THE NEXT GENERATION OF AGRICULTURE – Erica Irlbeck, professor of agricultural education and 
agricultural communications at Texas Tech University, says her favorite part about being a professor is working 
with the students. 

“I have so much fun with them. I learn a lot from them,” Irlbeck said. “I enjoy the research part of my job. It’s 
kind of nice that I am able to dabble in both areas and do a little bit of everything.” 

Irlbeck said she knew she wanted to be a 
professor when she was working on her 
master’s degree. After teaching a class, she 
decided to stay at Texas Tech to get her Ph.D. 

“By the time I was finishing my doctorate, there 
was a job that opened at Tech. So, I applied for 
that and was lucky enough to stay, and I have 
stayed here ever since,” Irlbeck said.  

Over the years, Irlbeck has worked with 
students in a variety of ways. A project she is 
particularly proud of is Picador Creative. 

“Picador Creative is an agricultural communications service,” Irlbeck explained. “We offer low-cost 
communications work to the Texas Tech community. It’s an internship for the students and a service to the 
community that may not otherwise be able to afford hiring a full-time ad agency.” 

Irlbeck has been an NAFB member since she was a freshman in college, and it has impacted her career 
since then.  

“Through my NAFB membership, I can really see where we can help the target audience here and help ag 
producers by continuing to tell the story of agriculture and help educate people about what it is we do,” 
Irlbeck said.  
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PODCAST SHOWCASES WOMEN IN AG – A Texas A&M graduate student is highlighting the stories of women in 
agriculture through her podcast, Ag Chicks. 
 
Ally Spears, an agricultural leadership, education, and communications (ALEC) graduate student and poultry 
science program coordinator at Texas A&M University, started her podcast in April 2020 to learn more about 
agricultural careers. 
 
“I started Ag Chicks to learn more about potential careers in the 
agricultural industry,” Spears said. “However, once starting, it 
became a way to highlight women in agriculture who are helping 
to feed the world and tell their unique stories.” 
 
New Ag Chicks podcast episodes are released every Tuesday. 
Spears has a guest on the show every other week, which have 
included mainstream agricultural influencers and new small 
business owners.  
 
“The content of Ag Chicks ranges depending on my guest; 
however, it has one thing in common every episode,” Spears said. 
“I highlight women in ag, or ag chicks, who are working hard to 
help feed the world.” 
 
Spears said her favorite episode featured her own mother and 
focused on her family’s farming and ranching heritage. 
 
“My intended audience ranges from anyone looking to know more about agriculture to those heavily involved 
in the industry,” Spears said. “I try to format each episode in a way that appeals to a broad spectrum 
of audience.” 
 
In the future, Spears wants to further engage her audience and allow them to interact with guests and each 
other. She also wants to expand her audience reach for her podcast. 
 
“I hope to continue to grow my audience and guest reach as well as expand into a less ag-knowledgeable 
audience,” Spears said. 
 
Spears is set to graduate with her Ph.D. in 2024, and she said she hopes to continue her work into the future. 
 
“Upon graduation, I hope to teach a consumer education course to help agriculture students understand 
how to communicate with general consumers,” Spears said. “I would also like to continue to engage in public 
speaking opportunities to share about agriculture and the women involved in the industry.” 

CERTIFIED AG DEALERS OFFERS UNIQUE BENEFITS – The chief marketing officer of Certified Ag Dealers knows 
agriculture — and it shows.  

Lyle Orwig is the half owner, chief marketing officer, chief operating officer, and PR director of Certified Ag 
Dealers, a company that offers creative business solutions for farmers through discounts on farm trucks and 
other services. Certified Ag Dealers offers AgPack, an inclusive package where 13 companies offer discounts on 
items farmers already need, like fertilizer and tires.  
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“It gives farmers the opportunity to have a return on investment when 
they buy a truck instead of a losing proposition,” Orwig said. “Last year, 
if they exercised every rebate, they could have saved more 
than $20,000.”  

Orwig and his colleagues at Certified Ag Dealers use their knowledge 
and experience in the agriculture industry to benefit customers. 

“Most of us are farmers or farm kids,” he said. “We take care of our 
customers, take care of the land, and take care of equipment.”  

The company also hosts AgRally, a nationally broadcast farm show event 
that features top agriculture industry experts. AgRally brings farm shows 
to farmers across the nation, no matter where they are. The event is 

hosted in person at local Certified Ag Dealerships around the nation, but it will also be broadcast on RFD-TV 
and the Cowboy Channel for those who cannot join in person. 

“Timing is always an issue because somewhere in agriculture, someone is busy in a field,” Orwig added.  

AgRally will be hosted March 22 during National Ag Day as a salute to agriculture. 

Orwig’s role in the company is multifaceted, having a hand in daily operations, overall marketing strategies, 
getting news releases out to dealers across the country, and more. He said he believes giving back is aligned 
with sustainability. 

“You got to where you are because of the experiences and benefits you received over the years,” he said. “The 
way you continue the sustainability for yourself, your family, your company is the ability to give back and make 
sure the next generation is able to do better than you were able to do.” 

WE WANT YOUR NEWS — Send us your stories and photos for future newsletter issues. Contact Erin Nash at 
erin@nafb.com or phone 816/431-4032, x107. Airing on the Side of Agriculture is included in the blog section 
of NAFB.com; for an archive copy of any past issues, go to the Membership section and click on Airing on the 
Side of Agriculture. 

#    #    #


